
Patient and Public Engagement Record 2018-19 
 
Area of work: Date of work: 

Cancer  Bi- Monthly 

Brief description of area of work: 

The Cancer Locality Group is a multidisciplinary group that meets to ensure that 
populations and individuals in South Tyneside receive excellent services along all 
aspects of the cancer journey.  This encompasses preventative advice and treatment 
services (e.g. Stop Smoking Support), services to promote awareness, early 
diagnosis and intervention, excellent treatment services (curative, rehabilitative, 
palliative care and end of life care), supporting the research and development 
agenda as well as promoting the survivorship agenda.  These services are delivered 
to communities and individuals within primary, secondary and tertiary care NHS 
Services as well as by local authority, third sector and independent providers. The 
group’s aim is to influence and inform decision making in relation to: 
 
• Local Cancer Plan 
• Cancer commissioning plans 
• the North of England Cancer Network (NECN) 
• Health and Well-being Board 
• the Locality Group and other interested parties 
 

Engagement target audience and numbers involved: 

Membership of the group includes two members of the CCG Patient Reference 
Group, advising and supporting CCG and other colleagues including: 
 
GP Cancer Lead (Chair) 
Primary Care Clinician 
Consultant in Public Health 
Lead Clinician, South Tyneside NHS Foundation Trust (STFT) 
Divisional Manager/Cancer Business Manager 
3rd Sector Representatives 
Cancer Network representative 
 

What was discussed and what was the feedback from the target audience 
(please attach reports, surveys etc): 

A set agenda covers a wide range of cancer related topics at each meeting 
including: 
 
• Cancer Waiting Times 
• Strategy Planning 
• North of England Cancer Alliance funded projects such as (including Early 

Diagnosis Transformation and Living with & Beyond Cancer) 
• Public Health Update (including Tobacco Update and Chane4Life) 
• Chronic Obstructive Pulmonary Disease: (COPD) Patient Activation Project 
• Commissioning Updates 
• Issues to Share/Update 
• Campaign Updates 

 



How was the information and feedback used (eg model development, policy 
development, feedback on experience to change practice etc): 

The feedback from the patient representatives at these meetings is crucial in terms 
of ongoing sense checking proposals and strategy developments in the meeting. 
 

How was feedback given to the target audience: 

Via the minutes and discussion of the bi-monthly Cancer Locality Group. 
 

 


